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Programme specification 

(Notes on how to complete this template are provided in Annexe 3)

[bookmark: _heading=h.gjdgxs]1. Overview / factual information
	Programme/award title(s)
	BA (Hons) Digital Marketing
BA (Hons) Digital Marketing (integrated degree)

	Teaching Institution
	University Centre Peterborough
(Peterborough & Stamford campus)

	Awarding Institution
	The Open University (OU)

	Date of first OU validation
	1st September 2022

	Date of latest OU (re)validation
	1st September 2022

	Next revalidation
	27th March 2025

	Credit points achieved for the award
	360

	UCAS Code (if applicable)
	

	HECoS Code (if applicable)
	

	LDCS Code (FE Colleges England only
	N/A

	Programme start date and cycle of starts if appropriate.
	September 2025

	Underpinning QAA subject benchmark(s)
	There is no marketing benchmark
Business¬ Management QAA has been used as the broader guide.  https://www.qaa.ac.uk/docs/qaa/sbs/sbs-business-and-management-23.pdf?sfvrsn=8370a881_10  

	Other external and internal reference points used to inform programme outcomes (including QAA Characteristics Statements).
For apprenticeships, the standard or framework against which it will be delivered. 
	Standard: Digital Marketing (integrated degree) ST0481

CIM level 4 and 6

	Professional/statutory/ accreditation recognition
	CIM

	For apprenticeships fully or non-integrated Assessment. 
If fully integrated, EPAO being used.
	Integrated 
(please note that EPA can only be after all modules submitted)

	Mode(s) of Study (PT, FT, DL,
Mix of DL & Face-to-Face)
Apprenticeship
	FT, PT and apprenticeship
Face to Face & Online

	
	Please note: This specification provides a concise summary of the main features of the programme and the learning outcomes that a typical student might reasonably be expected to achieve and demonstrate if they take full advantage of the learning opportunities that are provided. 
More detailed information on the learning outcomes, content, and teaching, learning and assessment methods of each module can be found in student module guide(s) and the students handbook. 
The accuracy of the information contained in this document is reviewed by the University and may be verified by the Quality Assurance Agency for Higher Education.

	Duration of the programme for each mode of study
	
Full time - 3yrs for degree
Part time - 4yrs for degree

	Dual accreditation (if applicable)
	n/a

	Date of production/revision of this specification
	04/02/2025



2. Programme overview
	2.1 Educational aims and objectives

	To provide a comprehensive foundation in digital marketing practice, based on QAA benchmarks and professional standards, for students wishing to pursue a career in digital marketing and communications.
· To meet local, national & international need for skills in digital marketing. Support students in developing a range of transferable skills and competencies needed to cope with a rapidly changing environment.
· Encourage a systematic, creative and flexible approach to problem-solving.
· Develop the student as an independent learner and reflexive practitioner capable of sustaining project work both individually and in team settings.
· Provide the student with a knowledge-base that will enable them to develop a career within digital marketing and communications.
· To promote access to further progression within higher education.
· Develop the leadership, management and analytical skills needed for the direction and delivery of professional digital marketing and communications projects.
· To promote access to further progression within higher education, research and professional development through a variety of pathways (apprenticeship, non apprenticeship, Single Registerable Modules).



	2.2 Relationship to other programmes and awards

(Where the award is part of a hierarchy of awards/programmes, this section describes the articulation between them, opportunities for progression upon completion of the programme, and arrangements for bridging modules or induction)

	While drawing upon principles from related disciplines such as Business Management & Marketing, Digital Arts, and Journalism, the BA (Hons) Digital Marketing program offers a unique and distinct curriculum specifically tailored for students seeking a career in digital marketing and communications.  

The BA Digital Marketing program offers diverse pathways to cater to different learning preferences and career goals. The apprenticeship route combines work experience with academic study, allowing students to earn while they learn and gain practical skills. The non-apprenticeship route focuses on a more traditional academic experience, providing a comprehensive theoretical foundation in digital marketing. Additionally, single registerable modules offer flexibility for individuals who wish to specialise in specific areas of digital marketing or enhance their existing skill set.



	2.3 For Foundation Degrees, please list where the 60 credit work-related learning takes place. For apprenticeships an articulation of how the work based learning and academic content are organised with the award. 

	
N/A 





	2.4 List of all exit awards

	
· Certificate of Higher Education (CertHE) upon successful completion of 120 credits at Level 4
· Diploma of Higher Education (DipHE) upon successful completion of 240 credits at Levels 4 and 5.
· Ordinary Degree (BA) upon successful completion of 300 credits (60 credits at Level 6).
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	[bookmark: _heading=h.30j0zll]
3.  Programme structure and learning outcomes
(The structure for any part-time delivery should be presented separately in this section.) 
Please adjust ‘levels’ to reflect SCQF if applicable

Full time


	Programme Structure - LEVEL 4 of the degree

	Compulsory modules
	Credit points
	Optional modules
	Credit points
	Is module compensatable?
	Semester runs in

	Principles of Marketing
	15
	
	
	Yes
	1

	Personal and Professional Development
	15
	
	
	No
	2

	Digital Marketing Fundamentals
	30
	
	
	No
	2

	Social Media & Marketing Technology
	30
	
	
	No
	1

	Search Engine Marketing & Optimisation
	30
	
	
	No
	1 & 2












Part time 

	Programme Structure - LEVEL 4 of the degree

	Compulsory modules
	Credit points
	Optional modules
	Credit points
	Is module compensatable?
	Semester runs in

	Principles of Marketing
	15
	
	
	Yes
	Yr 1, S1

	Personal and Professional Development
	15
	
	
	No
	Yr 1, S2

	Digital Marketing Fundamentals
	30
	
	
	No
	Yr 1, S2

	Social Media & Marketing Technology
	30
	
	
	No
	Yr 1, S1

	Search Engine Marketing & Optimisation
	30
	
	
	No
	Yr 2, S1 & 2




	
	Programme Structure – Single Registerable Modules

	Compulsory modules
	Credit points
	Pre-Requisite as SRM
	Is module compensatable?
	Semester runs in

	Principles of Marketing
	15
	Standard entry criteria
	No for SRM

	1

	Digital Marketing Fundamentals
	30
	Standard entry criteria
	No
	2

	Social Media & Marketing Technology
	30
	Standard entry criteria
	No
	1

	Search Engine Marketing & Optimisation
	30
	Standard entry criteria
	No
	1 & 2




Intended learning outcomes at Level 4 are listed below:
Level 4 aims to provide foundational knowledge and skills. These outcomes ensure students grasp basic concepts, can identify challenges, develop campaigns, and communicate effectively.  This level introduces organic and paid marketing.
	Learning Outcomes – LEVEL 4

	[bookmark: _heading=h.1fob9te]3A. Knowledge and understanding

	Learning outcomes:
	Learning and teaching strategy/ assessment methods

	A1 Define core marketing principles and the digital marketing landscape, including social media platforms and marketing technology.
	A diverse and dynamic range of teaching and learning strategies
are utilised to meet the knowledge-based learning outcomes of
this level.
These include (but are not limited to):
· Traditional methods of lectures supported with seminars.
· Practical workshops, including IT resources.
· Class discussions.
· Quizzes, in-class exercises, peer feedback
· Examinations, essays, presentations, project reports
· Case studies, simulations, real-world projects.
· Personal reflections
· Formative and summative assessments with emphasis on personalised feedback and supporting individual learning journeys.

Lectures provide the guiding theme for subject areas within the
discipline, directing and coordinating learning as well as
responding to student needs for detailed explanation and
demonstration. Lectures also provide an opportunity for
students to develop a sense of community and establish the
learning culture of the cohort.

Seminars and practical sessions allow students to develop
analytical and practical skills. These sessions provide a
moderated reference for group behaviour where students can
gain the confidence for independent learning by making their own contributions to the understanding of the subject.



	[bookmark: _heading=h.3znysh7]3B. Cognitive skills

	Learning outcomes:
	Learning and teaching strategy/ assessment methods

	B1 Review marketing scenarios and interpret website analytics and social media metrics to identify challenges and propose data-driven solutions.
	See above (3A)



	3C. Practical and professional skills

	Learning outcomes:
	Learning and teaching strategy/ assessment methods

	C1 Develop integrated digital marketing campaigns, setting goals, defining target audiences, and allocating resources effectively.
	See above (3A)



	3D. Key/transferable skills

	Learning outcomes:
	Learning and teaching strategy/ assessment methods

	D1 Communicate an understanding of marketing principles and concepts.
	See above (3A)



Title of exit award at Level 4: Certificate of Higher Education (CertHE) upon successful completion of 120 credits at Level 4

Full time

	Programme Structure - LEVEL 5 of the degree 

	Compulsory modules
	Credit points
	
	Credit points
	Is module compensatable?
	Semester runs in

	Marketing Strategy in the Digital Age
	30
	
	
	No
	1

	Consumer & buyer behaviour and insights
	30
	
	
	No
	2

	Integrated Marketing Communications
	30
	
	
	No
	1 & 2

	Brand management
	30
	
	
	No
	1 & 2



Part time

	Programme Structure - LEVEL 5 of the degree 

	Compulsory modules
	Credit points
	
	Credit points
	Is module compensatable?
	Semester runs in

	Marketing Strategy in the Digital Age
	30
	
	
	No
	Y2, S1

	Consumer & buyer behaviour and insights
	30
	
	
	No
	Y2, S2

	Integrated Marketing Communications
	30
	
	
	No
	Y3, S1 & 2

	Brand management
	30
	
	
	No
	Y3, S1 & 2




	
	Programme Structure – Single Registerable Modules

	Compulsory modules
	Credit points
	Pre-Requisite as SRM
	Is module compensatable?
	Semester runs in

	Marketing Strategy in the Digital Age
	30
	Level 4 quals
	No
	1

	Consumer & buyer behaviour and insights
	30
	Level 4 quals
	
	1

	Integrated Marketing Communications
	30
	Level 4 quals
	
	1 & 2

	Brand management
	30
	Level 4 quals
	
	1 & 2



Intended learning outcomes at Level 5 are listed below:
Level 5 builds on Level 4 by focusing on applying knowledge and analysis. It emphasises strategic planning, consumer behaviour, and effective communication within teams. Students begin to understand customer insight, relationships, acquisition, and focus.

	Learning Outcomes – LEVEL 5

	3A. Knowledge and understanding

	Learning outcomes:
	Learning and teaching strategy/ assessment methods

	A1 Appraise strategic marketing planning in the digital age and interpret consumer behaviour, including the impact of digital channels on customer journeys.
	A diverse and dynamic range of teaching and learning strategies
are utilised to meet the knowledge-based learning outcomes of
this level.
These include (but are not limited to):
· Traditional methods of lectures supported with seminars.
· Practical workshops, including IT resources.
· Class discussions.
· Quizzes, in-class exercises, peer feedback
· Examinations, essays, presentations, project reports
· Case studies, simulations, real-world projects.
· Personal reflections
· Formative and summative assessments with emphasis on personalised feedback and supporting individual learning journeys.

Lectures provide the guiding theme for subject areas within the
discipline, directing and coordinating learning as well as
responding to student needs for detailed explanation and
demonstration. Lectures also provide an opportunity for
students to develop a sense of community and establish the
learning culture of the cohort.

Seminars and practical sessions allow students to develop
analytical and practical skills. These sessions provide a
moderated reference for group behaviour where students can
gain the confidence for independent learning by making their own contributions to the understanding of the subject.



	3B. Cognitive skills

	Learning outcomes:
	Learning and teaching strategy/ assessment methods

	B1 Categorise digital marketing strategies and assess the effectiveness of marketing campaigns, using marketing analytics and performance measurements.
	See above (3A)



	3C. Practical and professional skills

	Learning outcomes:
	Learning and teaching strategy/ assessment methods

	C1 Develop and implement digital marketing plans for product launches, incorporating market research, competitor analysis, and customer segmentation.
	See above (3A)



	3D. Key/transferable skills

	Learning outcomes:
	Learning and teaching strategy/ assessment methods

	D1 Demonstrate effective communication and interaction within teams, and actively listen at all levels to share insights and collaborate on marketing initiatives.
	See above (3A)



Title of exit award at Level 5: Diploma of Higher Education (DipHE) upon successful completion of 240 credits at Levels 4 and 5.


Full time

	Programme Structure - LEVEL 6 

	Compulsory modules
	Credit points
	Optional modules
	Credit points
	Is module compensatable?
	Semester runs in

	Contemporary issues in digital marketing
	30
	
	
	No
	1

	Strategic Marketing and Leadership
	30
	
	
	No
	2

	Undergraduate major project
	30
	
	
	No
	1 & 2

	B2B marketing and e-commerce
	30
	
	
	No
	1 & 2



Part time

	Programme Structure - LEVEL 6

	Compulsory modules
	Credit points
	Optional modules
	Credit points
	Is module compensatable?
	Semester runs in

	Contemporary issues in digital marketing
	30
	
	
	No
	Y4, S1

	Strategic Marketing and Leadership
	30
	
	
	No
	Y4, S2

	Undergraduate major project
	30
	
	
	No
	Y4, S1 & 2

	B2B marketing and e-commerce
	30
	
	
	No
	Y3, S1 & 2 




	Level 6
	Programme Structure – Single Registerable Modules

	Compulsory modules
	Credit points
	Pre-Requisite as SRM
	Is module compensatable?
	Semester runs in

	Strategic Marketing and Leadership
	30
	Level 5 quals
	No
	1 

	B2B marketing and e-commerce
	30
	Level 5 quals
	No
	2



Intended learning outcomes at Level 6 are listed below:
Level 6 requires students to synthesise and evaluate information, demonstrate leadership, and address complex challenges. This level covers business, planning, and marketing strategies. It ensures students can manage digital marketing projects, understand internal and external business intelligence, and communicate requirements to stakeholders.

	Learning Outcomes – LEVEL 6

	3A. Knowledge and understanding

	Learning outcomes:
	Learning and teaching strategy/ assessment methods

	A1 Evaluate strategic marketing and leadership, including the development and implementation of marketing strategies, and appraise digital transformation and marketing innovation.
	A diverse and dynamic range of teaching and learning strategies
are utilised to meet the knowledge-based learning outcomes of
this level.
These include (but are not limited to):
· Traditional methods of lectures supported with seminars.
· Practical workshops, including IT resources.
· Class discussions.
· Quizzes, in-class exercises, peer feedback
· Examinations, essays, presentations, project reports
· Case studies, simulations, real-world projects.
· Personal reflections
· Formative and summative assessments with emphasis on personalised feedback and supporting individual learning journeys.

Lectures provide the guiding theme for subject areas within the
discipline, directing and coordinating learning as well as
responding to student needs for detailed explanation and
demonstration. Lectures also provide an opportunity for
students to develop a sense of community and establish the
learning culture of the cohort.

Seminars and practical sessions allow students to develop
analytical and practical skills. These sessions provide a
moderated reference for group behaviour where students can
gain the confidence for independent learning by making their own contributions to the understanding of the subject.



	3B. Cognitive skills

	Learning outcomes:
	Learning and teaching strategy/ assessment methods

	B1 Apply strategic thinking to analyse complex marketing challenges and make data-driven decisions in dynamic digital environments, demonstrating leadership qualities.
	See above (3A)



	3C. Practical and professional skills

	Learning outcomes:
	Learning and teaching strategy/ assessment methods

	C1 Develop and present strategic marketing plans that address specific business challenges within contemporary digital marketing, demonstrating leadership skills and adaptability.
	See above (3A)



	3D. Key/transferable skills

	Learning outcomes:
	Learning and teaching strategy/ assessment methods

	D1 Communicate and interact effectively with stakeholders, demonstrating leadership and strategic communication.
	See above (3A)



[Please insert here title of exit awards(s) at Level 6]

	
4. Distinctive features of the programme structure
· Where applicable, this section provides details on distinctive features such as:
· where in the structure above a professional/placement year fits in and how it may affect progression
· any restrictions regarding the availability of elective modules 
· where in the programme structure students must make a choice of pathway/route
· Additional considerations for apprenticeships:
· how the delivery of the academic award fits in with the wider apprenticeship
· the integration of the ‘on the job’ and ‘off the job’ training
· how the academic award fits within the assessment of the apprenticeship


	This program offers a distinctive pathway for students with Level 3 qualifications, including BTEC, A-levels, and HE access courses, providing a direct progression route for students from Peterborough College, a key local partner.

A distinctive feature of this program is the flexibility of assessment options, allowing students to choose between generic case studies or their employer-based case studies, enabling them to demonstrate their learning in the context most relevant to their individual career goals and learning styles.  Students can tailor their learning to their specific interests and career aspirations within the broader field of digital marketing. This flexibility fosters a personalised learning experience and encourages students to develop in-depth knowledge in areas that align with their career goals.

The program emphasises the development of strong professional networks through industry guest lectures, workshops, and networking events. This fosters valuable connections with industry professionals and provides students with insights into current trends and career opportunities within the digital marketing sector.

Non apprentices
This BA Digital Marketing program offers several distinctive features designed for flexibility and career focus. Professional development is integrated throughout the program, with opportunities for both summer professional placements and part-time placements during the academic year. These placements enhance practical skills and industry connections but do not alter the core program structure or progression.
All students (Non apprentices, apprentices and Single Registerable Modules)
Students can tailor almost all of the assignments to their specific interests or employer needs. There are no optional units. Students and apprentices can choose either a full-time or part-time study mode, depending on their (and their employer's) preferences.
Additional considerations for apprenticeships
The academic award is designed to seamlessly integrate with the wider apprenticeship framework. Delivery of the academic content aligns with the apprenticeship's "off-the-job" training requirements, providing the theoretical underpinning for practical workplace application. The "on-the-job" training, provided by the employer, complements the academic learning, fostering a holistic development of skills and knowledge. Module assignments are designed to meet the needs of all students, including apprentices, ensuring relevance to both academic and professional contexts. The academic award itself forms a crucial component of the overall apprenticeship assessment, contributing to the final apprenticeship certification. The program structure facilitates the integration of on-the-job and off-the-job training, ensuring apprentices gain both theoretical knowledge and practical experience.



	
5. Support for students and their learning 
(For apprenticeships this should include details of how student learning is supported in the workplace)

	
The program's timetable is condensed to two days per week, a structure that has proven beneficial for both students and employers. This format facilitates employer scheduling while aligning with the University Centre's commitment to widening participation and enhancing student employability. All course delivery is face-to-face, informed by student and staff feedback emphasising the value of in-person interaction for practical learning and peer engagement.

Robust academic support is integral to the student experience at UCP. Regular tutorial sessions, including group and one-to-one support, provide formative feedback, address academic and personal concerns, and foster student autonomy. A tiered tutorial approach emphasises key skills at each level: foundation skills at Level 4, skill development and autonomy at Level 5, and progression and transferable skills at Level 6.

Complementing this, the Study Excellence program offers optional workshops on academic writing, research, and argumentation, enhancing student academic skills. 

Furthermore, UCP provides English as an Additional Language (EAL) support sessions, demonstrating a commitment to inclusive learning and student success. Statistical analysis has shown a positive correlation between EAL support utilisation and academic performance.

A dedicated Student Support Team ensures that there is easy access to a variety of services that can support students throughout their studies at UCP. The Student Support Officer and Student Advisor have ensured that the evolving needs of students in academic, pastoral and professional contexts can be supported. The team, working closely with the Student Officer, provides information and guidance on issues surrounding employability (explained further below), mental health, mitigations and extensions, and financial management via a range of activities from one to one advice sessions to large scale organised events. Issues surrounding the support of students are carefully considered at a number of institutional committee meetings, with updates and statistical reporting (on elements such as correlations in late submissions, number of extensions etc.) being consistently provided at Student Engagement Learning and Teaching Committee and Academic Board. 


To ensure strong industry alignment, the University has established an Employer and Community Consultative Group. This group, comprising key industry representatives, provides invaluable input on curriculum development, ensuring that graduates possess the skills and knowledge demanded by the local and regional job market.

We are committed to supporting all students, including small cohorts or individual learners, who are infilling into the full time degree program. Our approach focuses on personalised guidance and robust support systems. We leverage small group tutorials and one-on-one sessions where necessary to address specific learning needs and facilitate interaction with peers. Access to all program resources, including online learning platforms, library services, and student support services, remains consistent regardless of cohort size. Furthermore, we foster a welcoming and inclusive learning environment where all students feel supported and empowered to succeed.



	
6. Criteria for admission
(For apprenticeships this should include details of how the criteria will be used with employers who will be recruiting apprentices.)

	· 72 UCAS points and 5 GCSE grades C/4 including English, maths and a related subject. 
· Mature students or students who do not have the above qualifications can contact our admissions team on 01733 214466 or admissions@ucp.ac.uk to discuss equivalent qualifications or relevant work experience.
If English is not their first language, applicants will require a recognised Level 2 English language qualification or an IELTS score of 6.0 (with 5.5 minimum in each skill) or an equivalent English Language qualification.
Applicants with a Foundation Degree in Digital Marketing and Communications (merit or higher completed in the last 5 years) qualify for advanced entry (Level 6). They must also take a bridging module, on completion of the course, prior to starting level 6.



	
7. Language of study 

	English



	
8. Information about non-OU standard assessment regulations (including Professional Statutory Recognised Body requirements)

	This programme will be accredited by the CIM, aligning with the following CIM modules:
· Applied marketing
· Customer insights
· Digital marketing techniques
· Planning campaigns
· Digital optimisation
· Innovation in marketing
· Marketing and digital strategy
· Managing brands
· Resource management
· Sustainability
· The digital customer experience



	
9. For apprenticeships in England, summary of how the End Point Assessment (EPA) links to the academic award

	The End-Point Assessment (EPA) for the Digital Marketing (Integrated Degree) Apprenticeship in England is designed to align closely with the requirements of the degree award. Here's how they link:
· Knowledge, Skills, and Behaviours: The degree assignments assess the apprentice's knowledge, skills, and behaviours outlined in the Apprenticeship Standard, ready for the EPA. This includes areas like digital marketing strategy, campaign planning and execution, data analysis, customer relationship management, and professional conduct.
· Real-world application: The degree assignments emphasise the practical application of knowledge and skills through real-world projects and tasks, mirroring the EPA’s focus on developing practical expertise.
· Integrated Learning: The integrated degree approach ensures that academic learning and on-the-job training are closely intertwined. This allows apprentices to apply theoretical knowledge gained through the degree to their practical work and vice versa, enhancing their understanding and competency.
· Assessment Methods: The degree includes a variety of assessment methods, such as project reports, presentations, interviews, observations to align with the assessment methods used within the degree apprenticeship programme.
· Professional Development: Both the degree and the EPA contribute to the development of professional skills, such as communication, teamwork, problem-solving, and critical thinking. These skills are essential for success in the digital marketing field and are assessed throughout the apprenticeship journey.
Apprentices will need to complete the following for their End Point Assessments (EPA) 
· [bookmark: _heading=h.fzt3pf8v390j]Report and presentation on a work-based project showcasing the application of digital marketing skills and capabilities 
· Professional Discussion: An interview with an independent assessor to evaluate the apprentice's understanding and competence.
By successfully completing the degree programme prior to their EPA discussion, apprentices will demonstrate a high level of competence in digital marketing, meeting the requirements of both academic and professional standards.



	
10. Methods for evaluating and improving the quality and standards of teaching and learning including the student experience

	UCP boasts a 25-year history of successful Higher Education course delivery. While ensuring all teaching staff possess relevant academic qualifications, the department also values industry expertise. Many faculty members possess extensive professional experience in their respective fields, with some maintaining active consultancy roles.

The University maintains rigorous quality assurance processes. Faculty members consistently receive high ratings in annual teaching observations conducted as part of the quality cycle. Areas for development are identified as part of the annual action plan in addition to being acted upon with individual personal development plans to enhance teaching and learning practices. Furthermore, regular quality assurance "walk-ins" by Higher Education Managers ensure consistent delivery standards across all programs.

Continuous professional development is a key priority. Faculty members participate in regular training sessions, including workshops on ethics, scholarly writing, and the effective use of new technologies. All new faculty members undergo comprehensive induction and training. Monthly Learning and Teaching meetings provide a forum for sharing best practices among faculty.

UCP’s Learning and Teaching Lead oversees faculty development, mentors staff, and supports applications for Higher Education Academy fellowships. All faculty members attend the annual University-wide Higher Education Learning and Teaching Conference, focusing on enhancing pedagogical skills.

Student feedback is actively sought and incorporated into course improvement. In addition to regular module evaluation surveys, faculty members gather feedback through in-class discussions, student representatives, and engagement with student feedback committees. This iterative process ensures that courses remain responsive to student needs and learning outcomes.



	
11. Changes made to the programme since last (re)validation

	N/A for Digital Marketing (integrated degree)

BA (Hons) Digital Marketing & Communication: 
· Copyright, Image and Ethics – change to learning outcome
· Academic and professional skills – module merge
· UMP – to include the use of primary research & week specification moved for exhibition





Annexe 1: Curriculum map
Annexe 2: Curriculum mapping against the apprenticeship standard or framework (delete if not required.)
Annexe 3: Notes on completing the OU programme specification template
[bookmark: _heading=h.2et92p0]Annexe 1 - Curriculum map
This table indicates which study units assume responsibility for delivering (shaded) and assessing (✔) particular programme learning outcomes.
Please amend this mapping to suit frameworks used within the different nations if appropriate.

	
	
	Programme outcomes
	Available as single registerable module?

	Level
	Study module/unit
	A1
	B1
	C1
	D1
	

	4
	Principles of Marketing
	✔
	✔
	✔
	✔
	Yes

	
	Personal and Professional Development
	
	
	
	
	

	
	Digital Marketing Fundamentals
	✔
	✔
	✔
	✔
	Yes

	
	Social Media & Marketing Technology
	✔
	✔
	✔
	✔
	Yes

	
	Search Engine Marketing & Optimisation
	✔
	✔
	✔
	✔
	Yes




	
	
	Programme outcomes
	Available as single registerable module?

	Level
	Study module/unit
	A1
	B1
	C1
	D1
	

	5
	Marketing Strategy in the Digital Age
	✔
	✔
	✔
	✔
	Yes

	
	Consumer & buyer behaviour and insights
	✔
	✔
	✔
	✔
	Yes

	
	Integrated Marketing Communications
	✔
	✔
	✔
	✔
	Yes

	
	Brand management
	✔
	✔
	✔
	✔
	Yes









		Programme outcomes	Available as single registerable module?
Level	Study module/unit	A1	B1	C1	D1	
6	Contemporary issues in digital marketing	✔	✔	✔	✔	Yes
	Strategic Marketing and Leadership	✔	✔	✔	✔	Yes
	Undergraduate major project	✔	✔	✔	✔	Yes
	B2B marketing and e-commerce	✔	✔	✔	✔	Yes







Annexe 2 - Curriculum mapping against the apprenticeship standard
This table indicates which study units assume responsibility for delivering (shaded) and assessing (✔) particular knowledge, skills and behaviours.
. 
	[bookmark: _heading=h.tyjcwt]
	
	Apprenticeship standard
	

	Level
	Study module/unit
	K1
	K2
	K3
	K4
	K5
	K6
	K7
	K8
	K9
	K10
	K11
	K12
	K13
	K14
	S1
	S2
	S3
	S4
	S5
	S6
	S7
	S8
	S9
	S10
	S11
	S12
	S13
	S14
	S15
	B1
	B2
	B3
	B4
	B5
	B6
	B7
	

	4
	Principles of Marketing
	✔
	
	✔
	
	✔
	
	
	
	
	
	
	
	
	
	✔
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	✔
	✔
	
	
	
	
	
	

	
	Personal and Professional Development
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	✔
	✔
	✔
	✔
	

	
	Digital Marketing Fundamentals
	✔
	✔
	
	
	
	✔
	
	✔
	
	
	
	
	
	
	
	✔
	
	
	✔
	
	✔
	
	
	
	
	
	
	
	
	✔
	
	
	
	
	
	
	

	
	Social Media & Marketing Technology
	
	
	
	
	
	
	✔
	
	
	
	
	✔
	✔
	
	
	
	
	✔
	✔
	
	✔
	
	
	
	
	
	
	
	
	✔
	✔
	✔
	
	
	
	
	

	
	Search Engine Marketing & Optimisation
	
	
	
	
	
	
	
	
	
	
	
	
	✔
	
	
	✔
	
	
	
	✔
	
	
	
	
	
	
	
	
	
	✔
	
	
	
	
	
	✔
	



	Level
	Study module/unit
	K1
	K2
	K3
	K4
	K5
	K6
	K7
	K8
	K9
	K10
	K11
	K12
	K13
	K14
	S1
	S2
	S3
	S4
	S5
	S6
	S7
	S8
	S9
	S10
	S11
	S12
	S13
	S14
	S15
	B1
	B2
	B3
	B4
	B5
	B6
	B7
	

	5
	Marketing Strategy in the Digital Age
	✔
	✔
	
	
	
	
	
	
	
	
	
	
	✔
	✔
	✔
	✔
	
	
	✔
	✔
	
	
	
	
	
	✔
	✔
	✔
	
	
	
	
	
	
	
	✔
	

	
	Consumer & buyer behaviour and insights
	
	✔
	
	
	
	
	✔
	
	
	✔
	
	✔
	
	
	
	
	
	
	
	
	
	
	✔
	
	
	✔
	
	✔
	
	✔
	✔
	✔
	✔
	
	
	
	

	
	Integrated Marketing Communications
	✔
	
	
	✔
	✔
	
	
	✔
	✔
	
	
	
	
	✔
	
	
	
	
	
	✔
	
	✔
	
	✔
	✔
	
	
	
	
	✔
	✔
	
	
	✔
	
	
	

	
	Brand management
	
	
	✔
	✔
	
	✔
	
	
	
	
	
	
	
	
	
	
	✔
	✔
	
	
	
	✔
	
	
	
	
	✔
	
	
	
	
	
	
	
	✔
	✔
	



	Level
	Study module/unit
	K1
	K2
	K3
	K4
	K5
	K6
	K7
	K8
	K9
	K10
	K11
	K12
	K13
	K14
	S1
	S2
	S3
	S4
	S5
	S6
	S7
	S8
	S9
	S10
	S11
	S12
	S13
	S14
	S15
	B1
	B2
	B3
	B4
	B5
	B6
	B7
	

	6
	Contemporary issues in digital marketing
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	✔
	✔
	
	✔
	

	
	Strategic Marketing and Leadership
	
	
	✔
	
	✔
	
	✔
	
	✔
	✔
	
	
	✔
	✔
	
	
	
	✔
	
	
	
	
	
	✔
	
	✔
	
	✔
	
	✔
	✔
	✔
	
	
	✔
	✔
	

	
	Undergraduate major project
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	
	✔
	✔
	
	✔
	

	
	B2B marketing and e-commerce
	
	
	
	
	✔
	✔
	✔
	✔
	✔
	
	✔
	
	
	
	
	
	
	
	
	
	
	
	✔
	
	
	
	✔
	
	✔
	✔
	✔
	
	
	
	
	✔
	





Annexe 3: Notes on completing programme specification templates


1 - This programme specification should be mapped against the learning outcomes detailed in module specifications.

2 – The expectations regarding student achievement and attributes described by the learning outcome in section 3 must be appropriate to the level of the award within the QAA frameworks for HE qualifications: http://www.qaa.ac.uk/AssuringStandardsAndQuality/Pages/default.aspx 

3 – Learning outcomes must also reflect the detailed statements of graduate attributes set out in QAA subject benchmark statements that are relevant to the programme/award: http://www.qaa.ac.uk/AssuringStandardsAndQuality/subject-guidance/Pages/Subject-benchmark-statements.aspx 

4 – In section 3, the learning and teaching methods deployed should enable the achievement of the full range of intended learning outcomes.  Similarly, the choice of assessment methods in section 3 should enable students to demonstrate the achievement of related learning outcomes. Overall, assessment should cover the full range of learning outcomes.

5 - Where the programme contains validated exit awards (e.g. CertHE, DipHE, PGDip), learning outcomes must be clearly specified for each award.

6 - For programmes with distinctive study routes or pathways the specific rationale and learning outcomes for each route must be provided.

7 – Validated programmes delivered in languages other than English must have programme specifications both in English and the language of delivery.
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